SHRIMP AND TILAPIA ANNUAL REPORT

Shrimp Market Report - December 2004
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imports declined 8% in terms of value

and 2% in terms of volume. The total
value of imports over the period came to US$
2 812 millions while volumes amounted to
399 400 MT.

As a result of the anti-dumping process, the
traditional seasonality of US shrimp imports
was interrupted during 2004. Although impor-
ts during October appear to be recovering,
they still remain lower than last year.

Suppliers

Thailand was by far the major supplier to the
US market over the January-October period.
Its level of imports was almost double the
level reached by the second supplier, China.
The top five Asian suppliers accounted 70 %
of total import volumes.

sed market share, passing from 20 % in 2003
to 31% in 2004. Ecuador was the only country
among the six in the anti-dumping process to
have increased volume sales (but not value
sales) compared to the corresponding period
of 2003.

Almost all the main product categories
showed a downward trend in imports, both
in terms of volume and value, during the
January-October period. Among the major
import categories, frozen shell-on shrimp
dropped 20% to 195 800 MT (during the first
quarter it had increased 54% compared to
2003). However, breaded frozen shrimp and
iother preparationsi showed an upward trend,
helped by their exclusion from the anti-dum-

ping process.
Source: INFOPESCA

As a result of the downward trend in US
imports during the January-October period,
sales from some major suppliers showed

a drop in volumes. Thailand, China, India, TILAPIA FILLET FRESH
. ) . . . BRAZIL 95,152 417,791 130,160 594,347
Vietnam and Brazil experienced a decline in
. : . HINA 2 I 94 1,602,2 4,451,981
sales, losing twelve percentage points in terms € 808 U e
of lmport share Compared to 2003 during ﬁrst COSTARICA 2,084,928 11,843,159 2,166,757 12,128,996
10 months of 2003 these countries accounted ECUADOR 4726940 27,621,740 5413,850 33,829,819
0 . .
66 % of total volume imports while the share HONDURAS 1,333,668 7,987,911 2000676 11,282,356
. 0 . .
reached ]u§t 54% during the same pfj’rlod of PANAMA 32,667 189,801 70,791 317,313
2004. Brazil suffered the largest decline at -
. . . TANWAN 138,598 595,474 74,193 187,959
58%. All five countries were targeted in the
antl'dumplng process Subtotal 8,841,500 50,380,389 11,669,351 63,856,608
Other countries have profited from the [TILAPIA FILLET FROZEN |
loss in market share of these five countries. CHINA 7,056,508 24.267,362 11,578,853 35,226,355
Suppliers benefiting most included Indonesia, ECUADOR 89.750 427860 124586 678623
Ecuador, Mexico, Venezuela, Bangladesh and INDONESIA 1,761,118 8832251 1972005 9,302,597
Malaysia. As a group, these countries increa- . nama 21022 se626 BEETEE
TAWAN 1119278 4777471 1,259,641 4,562,281
| Usimports shrimp imports, by origin country January-October 2003-2004
ORIGIN 2004 2003 ORIGIN 2004 2003 THAILAND 579611 2264714 375598 1,481,828
MT 1000 US$ MT 1000 US$ MT 1000 US$ MT 1000 US$
Thailand 103436 787977 96069 626766 Colombia 2000 15134 3167 19580 Subtotal 10,743,160 40,924,556 15,432,513 51,789,351
’Cf(wjfﬂa 60329 334281 49292 248478 SNicaragua 3513 19377 3084 16742
ndonesia 18977 149826 36321 263261  Suriname  |553 5945 2759 10366
India 38032 348563 33317 291379 Guatemala 7546 15542 2540 15397 CHINA 15,405,538 16,793,056 15,560,147 16,358,579
Ecuador 29652 85939 31593 179294  Peru 1379 8175 2343 13108 COSTA RICA 0 0 7,410 15,517
Vietnam 47614 496429 29896 316253  Cambodia 0 4 2244 17241
México 16924 200396 18791 210870 UAE 786 2914 1934 8542 ECUADOR 90,455 187,022 49,930 112,040
Venezuela 8913 55557 14635 77332 Phillippines 1012 9125 1246 10808
Bangladesh 728 68305 14613 141795 Saudi Arabia 928 7895 1067 6679 PANAMA 14,988 16,523 27,198 25,565
Honduras 7901 47737 8854 46756 Sri Lanka 1036 10250 986 10505
NiElez 13 85t s @315 Jan 96 4786 a1l I TANWAN 9,557,119 11,760,172 10,280,345 11,296,711
Brazil 20340 91025  855] 37619 Taiwan 207 1593 278 1946 THAILAND 39,700 50,972 59,418 58,497
Guayana 9734 33041 7768 25958 Costa Rica 429 3796 271 2594
Canada 5325 34128 7198 47644 Elsalvador 523 4607 233 1586 Subtotal 25,278,605 29,000,894 26,069,543 27,967,354
Belize 5224 34613 5167 28558  Others 4468 37345 1392 10576
Panama 5503 44883 4883 38559 TOTAL 407174 3067341 399467 2812476 Grand Total 44,863,265 120,305,839 53,171,407 143,613,313
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Seafood Expo
Pescados y mariscos:

frescos, congelados, enlatados, ahumados y
procesados.

Seafood Tech
Insumos, equipos, embalajes, tecnologia naval,
tecnologia para acuicultura e ingredientes alimenticios.

QUIEN VISITA
* Supermercados, pescaderias, importadores/
exportadores, mayoristas/distribuidores,
compradores internacionales, catering, hoteles y
restaurantes, cadenas de Fast Food, tradings, tiendas
24 horas.

* Profesionales de la industria de acuicultura y pesca,
tales como: criadores, productores, armadores y
procesadores.

WWW.SEAFOOD.COM.BR



